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Objective:

This course is the foundation course for Mass Communication and Journalism. Its primary purposes are to
sharpen the news judgment and to improve student’s skills as a reporter, writer and editor. This course would
expose the students to the basic concept of communication and understand learn and practice communication
skills. The course would also help learn the fundamentals of Journalism and develop journalistic skills involved
in news writing and news analysis. Apart from this, the students would be introduced to basic photography
skills and parts of camera. In this course students will learn strategies that they will use in deciding what news
is, how to prioritize the various elements in a news story and how to communicate that story precisely and
correctly. Another aim is to give students considering careers in journalism and media the introductory
researching, communicating, writing and editing skills that are a foundation for successful newsgathering and

dissemination.
Unit — 1: Introduction to Communication

1.1. Definition, needs and importance of Communication, meaning and definition of Mass
Communication.

1.2. History and evolution of mass Communication (ancient, Gutenberg till internet)

1.3. Types of Communication: Verbal and Non Verbal

1.4. Levels of communication (Extra-personal communication, Interpersonal
communication, Intrapersonal communication,  Organizational = communication, grapevine
communication, Mass communication)

1.5. Process of Communication, Listening process, Barriers to Communication

Unit — 2: Introduction to Journalism

2.1 Concept and Role of Journalism

2.2 Defining news, types of news and News Values

2.3 Structure of News, Components of a news story (The Headline, Lead, Backup Quote, Attribution, Reaction,
Background, Ending).

2.4 Leads types: (Summary, punch, contrast, anecdotal, descriptive, question, quotation, staccato lead).

Unit — 3: Introduction to Photography



3.1 Evolution & development of photography
3.2 Construction and types of Camera
3.3 Functioning of Camera:- ISO, Aperture, Shutter speed, white balance

3.4 Kinds of photography

Unit — 4: New Media

4.1 Definition and Concept

4.2 History of new media- Internet and emergence of social media)
4.3 Features of new media- Fundamentals of digital communication
4.4 Advantages and Disadvantages of Digital Communication

Unit — 5: Practical

5.1 Public speaking, group discussion

5.2 Hard news writing, news analysis,

5.3 Analyses of published photographs.

5.4 Basic photography skills

5.5 Typing in word, creating Pdf, writing emails, creating PowerPoint presentation, working on data tools etc.
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Syllabus of the foundation Course of Media and Communication Il under NEP-2020

Semester — Il Credit—4 Max Marks — 100

Course Title: Introduction to Mass Media - Il
Course Code: MCM-MC-201-M

Objective:

Mass communication and journalism is concerned with the collection and dissemination of news through print
media as well as electronic media. The course would help to develop critical thinking about the media and its
processes. It would enhance learning different formats of radio and television as well as broadcasting skills. The
course would give a briefing of theoretical and practical aspects and provide students with contemporary
knowledge to face the challenges experienced by the media, communication and public relations industry. The
study would familiarize students to the Fundamental concepts in Public Relations and Advertising, their

Importance, Functions and Applications.

Unit — 1: Radio and TV Production

1.1. Concept and definition of Mass Media and tools

1.2. Evolution of Radio and TV in India

1.3. Different types of radio format and scripts: Public Service Announcements, Advertisements and
Jingles.

1.4. Elements of a TV news story: gathering, writing, reporting, Editing

1.5. Radio/Television Anchoring: broadcast skills- flow, modulation, Piece to camera, voice over.

Unit — 2: Advertisement

2.1 Advertising: Concept and definition
2.2 Types of Advertising
2.3 Models: AIDA, Hierarchy of Effects

2.4 Diffusion of Innovation Model

Unit — 3: Public Relations
3.1 Public Relations - Concept and Definition
3.2 Principles of Public Relations
3.3 functions of Public Relations
3.4 PR Tools

3.5 Internal and External Public Relations

Unit — 4: Media Ethics

4.1 Fundamental Rights

4.2 Article 19(1)-Freedom of Speech and Expression

4.3 19 (2)- Reasonable Restriction

4.4 Ethical Journalism (objectivity, truth, accuracy, fairness, unbiased)

Unit — 5: Practical



5.1 Radio advertisement, PSA.

5.2 Writing Press release, press briefing

5.3 Developing advertisements.
5.4 Article 19 (1) and 19 (2) case study
5.5 TV Commercials
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